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2. The state of the question 
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3. Objectives 
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4. Hypotheses 

5. Methodology 
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Table 1. Interactions between Twitter accounts maintained by candidates and journalists and 
media outlets during 2016 

Candidates Other Twitter accounts  Total interactions registered 

Iglesias 785 3,472 

Rajoy 412 3,030 

Rivera 549 3,283 

Sánchez 642 4,035 

Total 2,388 13,820 

Table 2. Accounts with which Spanish candidates for prime minister interacted more than 5 
times during the 2016 Spanish general elections campaign 

Candidates Media outlets and journalists Interactions 

Iglesias 36 381 

Rajoy 9 71 

Rivera 25 292 

Sánchez 23 264 

TOTAL 93 1,008 
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6. Results 

6.1. Account activity messages.  
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Table 3. Twitter accounts maintained by journalists, TV and radio programmes and media 
organisations with which candidates interacted 5 or more times in 2016  

Iglesias 

No

. Rajoy 

No

. Rivera 

No

. Sánchez 

No

. 

fort_apache_ 36 2diasy1noche 18 elespanolcom 37 hoyporhoy 30 

la_tuerka 35 el_hormiguero 11 el_pais 25 el_pais 26 

publico_es 25 susannagriso 9 sextanochetv 22 masdeuno 24 

tribunadetoledo 24 eucouncilpress 6 voz_populi 22 lasmananas_rne 20 

eldiarioes 18 eucounciltvnews 6 Elmundoes 19 sextanochetv 15 

thewarroomblog 16 24h_tve 6 espejopublico 17 espejopublico 15 

olgarodriguezfr 16 8aldia 5 Europapress 14 mananascuatro 15 

radiocable 13 herreraencope 5 Elperiodico 12 herreraencope 13 

jordievole 12 masdeuno 5 lavanguardia 12 24horas_rne 11 

pardodevera 11   libertaddigital 10 debatalrojovivo 10 

el_pais 11   Okdiario 10 elprogramadear 9 

pepabueno 9   abc_es 9 desayunos_tve 9 

enricjuliana 9   Elsmatins 8 luis_angel_sanz 8 

Ikaitor 9   reporte24es 8 elmundoes 8 

ctxt_es 8   Lasextatv 8 elsmatins 7 

monteroglez 8   24h_tve 8 revistamongolia 7 

carnecrudaradio 8   elcascabel13tv 7 el_hormiguero 6 

la_ser 8   lasmananas_rne 6 pepabueno 6 

tableroglobal 8   ondacero_es 6 unidadeditorial 5 

hoyporhoy 7   informativost5 6 informativost5 5 

andresgil 7   sextanoticias 6 2diasy1noche 5 

latemotivcero 7   Indpcom 5 susannagriso 5 

elprogramadear 7   jorgebustos1 5 carlos__alsina 5 

jitorreblanca 6   a3noticias 5   

debatalrojovivo 6   elconfidencial 5   

rubensancheztw 6       

sextanochetv 6       
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rosamariaartal 5       

albertopradilla 5       

salvadostv 5       

desayunos_tve 5       

quiquepeinado 5       

cosmejuan 5       

revistamongolia 5       

mananascuatro 5       

anarosaq 5       

Figure 1. Candidate Twitter networks in 2016 
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Table 4. Journalists, programmes and media organizations that figured in the Twitter 
networks of all four candidates in 2016  

User names (@ + 

name of entity or 

programme) 

P. Iglesias 

(tweets) 

M. Rajoy 

(tweets) 

A. Rivera 

(tweets) 

P. Sánchez 

(tweets) 

masdeuno 2 5 4 24 

informativost5 1 3 6 5 

elperiodico 1 2 12 4 

susannagriso 1 9 2 5 

espejopublico 1 1 17 15 

sextanochetv 6 3 22 15 

carlos_alsina 3 1 1 5 

mananascuatro 5 1 2 15 

lasmananas_rne 2 2 6 20 

TOTAL 22 27 72 108 

6.2. Interaction 

▶
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Table 5. Types of tweets made by candidates 

Candidates Replies Retweets Mentions TOTAL  

Iglesias 18 149 214 381 

Rajoy 0 64 7 71 

Rivera 0 257 40 292 

Sánchez 0 156 108 264 

Table 6. Journalists, programmes and Media outlets Pablo Iglesias responded to during 2016 

Iglesias 

Account responded to No. 

albertopradilla 4 

cosmejuan 4 

revistamongolia 2 

quiquepeinado 2 

elprogramadear 1 

jitorreblanca 1 

ctxt_es 1 

carnecrudaradio 1 

latemotivcero 1 

rubensancheztw 1 
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Table 7. Journalists, programmes and media outlets most frequently mentioned by 
candidates in 2016 

Iglesias Rajoy Rivera Sánchez 

Mentions No. Mentions No. Mentions No. Mentions No. 

fort_apache_ 36 2diasy1noche 18 Elespanolcom 37 hoyporhoy 30 

la_tuerka 35 el_hormiguero 11 el_pais 25 el_pais 26 

publico_es 25 susannagriso 9 voz_populi 22 masdeuno 24 

tribunadetoledo 24 24h_tve 6 sextanochetv 22 lasmananas_rne 20 

eldiarioes 18 eucounciltvnews 6 elmundoes 19 mananascuatro 15 

thewarroomblog 16 eucouncilpress 6 espejopublico 17 espejopublico 15 

olgarodriguezfr 16 masdeuno 5 europapress 14 sextanochetv 15 

  herreraencope 5 lavanguardia 12 herreraencope 13 
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6.3. Content 

Figure 2. A breakdown of tweets by candidate and category 
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Table 8. Word combinations most frequently used by candidates in 2016 Twitter messages 
related to journalists and media organisations 

Iglesias Rajoy Rivera Sánchez 

Word pairs No. Word pairs No. Word pairs  No. Word pairs  No. 

os,dejo 50 european,council 8 

espejopublico,al

bert_rivera 13 vía,el_pais 16 

dejo,aquí 34 

2diasy1noche,marian

orajoy 7 vía,elmundoes 11 

masdeuno,ped

rosánchezenon

dacero 15 

aquí,entrevist

a 28 24h_tve,directo 4 

sextanochetv,alb

ert_rivera 10 os,dejo 12 

https://t.co/J2eyM8gxGu
https://t.co/zY9zRUV55X
https://t.co/zY9zRUV55X
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mi,columna 22 presidente,gobierno 4 vía,el_pais 9 

sextanochetv,s

anchezcastejo

n 11 

josegarmolina

,mi 20 gobierno,funciones 4 

vía,elespanolco

m 9 todo,equipo 10 

pablo,iglesias 16 

eucounciltvnews,euro

pean 4 albert,rivera 8 

entrevista,sanc

hezcastejon 10 

entrevista,hec

ho 15 council,euco 4 

voz_populi,dire

cto 7 

muchas,gracia

s 7 

otra,vuelta 15 

eucouncilpress,europ

ean 4 

elsmatins,albert

_rivera 6 candidato,psoe 7 

último,fort_ap

ache_ 14 council,conclusions 4 directo,rivera 5 

presidencia,go

bierno 7 

columna,lunes 14 directo,marianorajoy 3 os,dejo 5 

lasmananas_rn

e,sanchezcaste

jon 6 

Table 9. The five hashtags most heavily used by candidates in 2016 Twitter messages related 
to journalists and media organisations 

Iglesias Rajoy Rivera Sánchez 

Hashtags No. Hashtags  No. Hashtags  No. Hashtags  No. 

iglesiasar 2 

rajoy2d 14 eeaniversario 5 

pedrosánchezenon

dacero 17 

pabloiglesias 2 euco 9 l6nalbertrivera 5 26j 8 

lacafeterapabloigl

esias 

2 rajoyenondac

ero 5 riveraec 4 sáncheztv3 6 

pabloiglesiaslacaf

etera 

2 

rajoyencope 5 l6nrivera 3 pedrosánchezm4 5 

latemotiv137 2 

rajoyeh 4 

debatedeinvesti

dura 2 

pedrosánchezenla

ser 4 

7. Conclusions 
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