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Table 1. Politainment programmes on air in 2009 and in 2016 

Source: authors’ own
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Graph 1. Classification of political infotainment programmes   

Source: authors’ own 

2. Research method  
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Table 2. Audience data for broadcasts of the program En tu casa o en la mía 

Source: Barlovento Comunicación 

Table 3. Audience data for broadcasts of the program Planeta Calleja 

Title Description Channel Start time End time AM(000) Share MAA(000) 

Planeta 

Calleja Pedro Sánchez CUATRO 21:30:50 22:53:57 1728 8,7 6008 

Planeta 

Calleja Albert Rivera CUATRO 21:29:55 22:42:20 1090 5,5 4760 

Planeta 

Calleja 

Soraya Sáenz 

de Santamaría CUATRO 21:30:19 22:41:57 1601 7,6 5551 

Source: Barlovento Comunicación 

Title Description Channel 
Start 

time 

End 

time 
AM(000) Share MAA(000) 

En tu casa o 

en la mía Pedro Sánchez La1 22:25:27 23:51:53 3733 20,4 8366 

En tu casa o 

en la mía Mariano Rajoy La1 22:25:06 23:52:57 4334 23 8765 
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3. Description of the results 
3.1. Global analysis of the subjects addressed  
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Graph 2. Global analysis of the subjects addressed  

Source: authors’ own 

Graph 3. Subjects by programme 

Source: authors’ own 
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Graph 4. The subjects by programme and candidate  

Source: authors’ own 

3.2. Analysis of the personal issues addressed in the interviews  

Graph 5. Type of personal matters 

Source: authors’ own 
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Graph 6. Type of personal subjects by programme 

Source: authors’ own 
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Graph 7. Type of personal subjects by programme and candidate  

Source: authors’ own 

3.3. Analysis of the political subjects addressed in the interviews  
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Graph 8. Type of political subjects 

Source: authors’ own 

39,7

10,1 9,9
8,0

6,1 5,6
3,9 3,4 2,9 2,4 1,9 1,6 1,5 1,3 1,2 0,4



ISSN 2386-7876 – © 2018 Communication & Society 31(1),73-89 

85 

Table 4. Type of political subjects by programme and candidate  

  
PLANETA  

CALLEJA 

EN LA TUYA O EN LA 

MÍA 

  SÁNCHEZ RIVERA 

SÁENZ DE 

SANTAMARÍA RAJOY SÁNCHEZ 

Politics 45.8 35.6 24.7 52.2 16.7 

International issues 

  

4.6 8.5 

 
Economics 0.5 46.0 6.0 13.4 

 
Labour 

   

1.5 11.2 

Environment 4.6 

    
The media 3.6 

    
Values and attitudes 

 

10.4 

   
Social conflicts 9.6 

 

11.0 

 

40.7 

Political agenda 9.7 

 

12.1 3.2 15.9 

Electoral campaign 

 

8.0 10.1 2.1 4.3 

Corruption 3.5 

 
18.3 7.0 

 
Jihadist terrorism 

   

5.5 

 
Abdication 3.4 

  

4.6 

 
Catalonia 

  

3.1 

  
Disability 13.4 

   
11.2 

Others 5.8 

 

10.2 1.9 

 
            Source: authors’ own 

3.4. Analysis of the arguments or types of message  
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Graph 9. Functions of the political messages  

Source: authors’ own 

4. Discussion of results and conclusions  
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