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1.2. Questions of identity in the current globalized context  
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1.3. Cultural heritage and social identity: The communication of difference   
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2. Theories of Social Identity and Framing  
2.1. The principle mechanisms of Social Identity Theory  

2.2. Framing Theory and its application to web environments  
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3. Method: web-content analysis 

• 

• 
• 
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• 

• 

3.1. Sample 

3.2. Categories of analysis   
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3.3. Coding and reliability  
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3.4. Creation of aggregate indices  
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4. Results 
4.1. Heritage elements 

Table 1. Percentage of municipal websites offering information about the different 
manifestations of heritage 

VARIABLES RELATING TO HERITAGE 

% OF WEBSITES 

THAT OFFER 

INFORMATION 

ON THEM 

TANGIBLE CULTURAL HERITAGE: 

•Museums, exhibition halls, cultural centers   71% 

•Archeological remains, deposits 44% 

•Libraries, film libraries, other documentary archives  73.4% 

•Theaters, amphitheaters   27.6% 

•Cathedrals, basilicas 13.2% 

•Religious buildings: churches, chapels, hermitages, monasteries 87.2% 

•Emblematic civil buildings: castles, forts, bridges, walls, towers, mansions, 

country houses 
78.8% 

•Old quarters, urban centers or complexes 39.2% 

•Squares or patios of special architectural or artistic interest   47.4% 

•Parks or gardens designed and built by humans and of  special architectural or 

artistic interest   
37.6% 

•Statues or sculptures symbolizing famous people, heroes or historical events of 

the municipality   
25.4% 

•Bullrings 11.2% 

INTANGIBLE CULTURAL HERITAGE: 

•Oral traditions or expressions: proverbs, riddles, tales, songs, legends, chants, 

epic poems, hymns  
31.8% 

•Performing arts: vocal or instrumental music festivals; folklore; film, dance, 

theater or flamenco festivals  
39.6% 

•Municipal festive events 88.2% 

•Religious and ecclesiastical events  77.2% 

•Typical gastronomy  69.2% 

•Traditional crafts 23.6% 

•Important public figures from the town or characteristic of the town  33.4% 

•Festivities linked to bullfighting 18.4% 

NATURAL HERITAGE: 

•Nature reserves or natural parks important for the conservation of biodiversity  26.4% 

•Landscapes, roads, grottoes or caves of interest to heritage  65.4% 

•Beaches or coastal formations of special natural interest  17.6% 



ISSN 2386-7876 – © 2018 Communication & Society 31(1), 1-21 

11 

.46 .47

0

0,2

0,4

0,6

0,8

1

TCHI2 ICHI2

Figure 1. Difference of means between the Tangible Cultural Heritage and Intangible Cultural 
Heritage Information Indices (Student’s t). 
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Figure 2. Means of the Cultural Heritage Information Index (CHI2) according to Autonomous 
Community (ANOVA).    

ɳ

Table 2. Means of the Cultural Heritage Information Index (CHI2) according to types of 
population (ANOVA). 

TYPE OF POPULATION M (CHI2) SD N 

Very small .38a .13 71 

Small .37b .16 72 

Somewhat small .39c .16 71 

Medium .45d .16 72 

Somewhat large .46e .16 71 

Large .50f .18 72 

Very large .69abcdef .17 71 

TOTAL .46 .19 500 

F (6, 493) 33.230   

p .001   

Note. The means accompanied by the subscript letters  «a», «b», «c», «d», «e» and «f» differ, 

respectively, in a significant way (p<.001), from the mean accompanied by the letters «abcdef». 

ɳ
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Figure 3. Means of the Cultural Heritage Information Index (CHI2) according to the geographic 
criterion “Coast vs. Interior” (Student’s t). 

Table 3. Means of the Cultural Heritage Information Index (CHI2) according to geographical 
blocks (ANOVA). 

GEOGRAPHICAL bloCK M (CHI2) SD N 

Northwest .42a .17 120 

Northeast .46 .17 100 

Center .44b .20 100 

Southwest .54ab .20 80 

Southeast .47 .19 100 

TOTAL .46 .19 500 

F (4, 495) 5.321   

p .001   

Note. The means accompanied by the subscript letters «a» and «b» differ, respectively,  

in a significant way (p<.001; p<.016), from the mean accompanied by the letters «ab». 
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4.2. The focus of heritage elements  

Table 4. Percentage of websites according to the focus given to the information about the 
elements into which heritage is divided. 

HERITAGE 

VARIABLES 

FOCUS 

LOCAL REGIONAL NATIONAL GLOBAL 
NO 

FOCUS 

NO 

INFORM. 

TANGIBLE CULTURAL 

HERITAGE: 

Museums 23.6 8.8 4.6 8 25.8 29.2 

Archeological 

remains 
10 6 6.6 3.4 17.8 56.2 

Libraries, archives 51.8 5.2 .8 .4 15.2 26.6 

Theatres, 

amphitheaters 
11 2 2.4 .8 11.4 72.4 

Cathedrals, 

basilicas 
2.6 1.2 3.2 2 4.2 86.8 

Religious buildings 32.2 8.6 10.2 1.8 34.4 12.8 

Civil buildings 28.8 8 10.4 4.2 27.4 21.2 

Urban complexes 17.2 2 4.6 1.6 13.8 60.8 

Squares, patios  18.4 1.2 1.4 .8 26.5 52.6 

Parks, gardens  12.4 2.2 1 2.2 19.8 62.4 

Statues, sculptures 10.4 2.6 1.2 .8 10.4 74.6 

Bullrings 3.8 .6 1.2 .6 5 88.8 

INTANGIBLE CULTURAL 

HERITAGE: 

Oral traditions 19.4 2.2 1.4 2.2 6.6 68.2 

Performing arts 9.2 4.8 3.2 12.8 9.6 60.4 

Festive events 39.4 9.8 7.4 4 27.6 11.8 

Religious events  34 8.6 5.6 3.4 25.6 22.8 

Gastronomy  22.6 15.6 4.8 8 18.2 30.8 

Traditional crafts 10.8 2.8 2.4 1.6 6 76.4 

Important public 

figures 
7 4.2 4.6 11.8 5.8 66.6 

Bullfighting 5.2 1.2 1.8 1.2 9 81.6 

NATURAL HERITAGE: 

Nature reserves 5 6.8 4.8 5.4 4.4 73.6 

Landscapes and 

roads 
24.2 7.6 4.6 4.4 24.6 34.6 

Coastal formations 5 3 1.8 3.8 4 82.4 



ISSN 2386-7876 – © 2018 Communication & Society 31(1), 1-21 

15 

1.56

1.84

0

0,5

1

1,5

2

2,5

TCHFI ICHFI

Figure 4. Difference of means between the Tangible and Intangible Cultural Heritage Focus 
Indices (Student’s t). 

Table 5. Means of the Cultural Heritage Focus Index (CHFI) according to the different types of 
population (ANOVA). 

TYPE OF POPULATION M (CHFI) SD N 

Very small 1.53a .51 64 

Small 1.51b .55 64 

Somewhat small 1.50c .58 64 

Medium 1.56d .55 69 

Somewhat large 1.67e .59 67 

Large 1.62f .52 69 

Very large 2.25abcdef .58 71 

TOTAL 1.67 .61 468 

F (6, 461) 15.925   

p .001   

Note. The means accompanies by the subscript letters  «a», «b», «c», «d», «e» and «f» differ, 

respectively, in a significant way (p<.001), from the mean accompanied by the letters «abcdef». 
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4.3. Location of the heritage information  

Table 6. Relation between the two possible web locations of heritage information: Institutional 
website vs. Other thematic website (% column). 

OTHER THEMATIC WEBSITE 
% 

Total 

INSTITUTIONAL WEBSITE 

Yes, the information 

is located here 

No, the information 

is not located here 

Yes, the information is located here 30.2 29.6– 83.3+ 

No, the information is not located 

here 
69.8 70.4+ 16.7– 

N 500 494 6 

       – Statistically lower value (analysis of corrected standardized residuals). 

       + Statistically higher value (analysis of corrected standardized residuals). 

χ

5. Conclusions and general discussion 
5.1. Substantive interpretation of the results   
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5.2. Theoretical and methodological implications of the research   
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5.3. Limitations and future research lines  
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