
 

ISSN 2386-7876 – © 2017 Communication & Society, 30(3), 185-199 

185 

 
Abstract 

 
Keywords 
Debate, general elections, Serbia, Spain, television formats, 
audiovisual 
 
 
 
1. Introduction 

Special issue 
Political communication 
 
 
Miljana Micovic 
m.micovic@nextibs.com 
Professor. Next International 
Business School. Universitat de 
Barcelona, Spain. 
 
 
María Gallego-Reguera 
m.gallego@nextibs.com 
Professor. Next International 
Business School. Universidad 
Internacional Menéndez Pelayo.  
 

 
Submitted 
November 21, 2016 
Approved 
March 13, 2017 
 
 
© 2017 
Communication & Society 
ISSN 0214-0039 
E ISSN 2386-7876 
doi: 10.15581/003.30.3.185-199 
www.communication-society.com 
 
 
2017 – Vol. 30(3) 
pp. 185-199 
 
 
How to cite this article: 
Micovic, M. & Gallego-Reguera, M. 
(2017). Analysis and comparison of 
the general election debates in 
Spain (2015 & 2016) and Serbia 
(2016): new television formats for 
new political scenarios. 
Communication & Society 30(3), 
185-199. 



ISSN 2386-7876 – © 2017 Communication & Society 30(3), 185-199 

186 

2. Theoretical framework and context 
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2.1. Debates in Spain in 2015 and 2016 
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2.2. 2016 debates in Serbia 
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3. Methodology  

Table 1. The general election debates in Spain (2015 & 2016) and Serbia (2016) 

Country 

(date) 

Debate  Organising 

entity 

Participantss (Party) Moderator(s) 

Spain 

(30/11/2015) 

"El País Debate" El País 

(Prisa) 

Pedro Sánchez (PSOE) 

Albert Rivera (Ciudadanos) 

Pablo Iglesias (Podemos) 

Carlos Vega 

Spain 

(7/12/2015) 

"7D: The 

Decisive 

Debate” 

Atresmedia Soraya Sáenz de Santamaría 

(PP) 

Pedro Sánchez (PSOE) 

Albert Rivera (Ciudadanos) 

Pablo Iglesias (Podemos) 

Ana Pastor 

Vicente Vallés 

Spain 

(14/12/2015) 

"Cara a Cara 

2015" 

Academy of 

Arts and 

Sciences of 

Television 

Mariano Rajoy (PP) 

Pedro Sánchez (PSOE) 

Manuel Campo 

Vidal 

Spain 

(13/06/2016) 

"Deb4te" Academy of 

Arts and 

Sciences of 

Television 

Mariano Rajoy (PP) 

Pedro Sánchez (PSOE) 

Albert Rivera (Ciudadanos) 

Pablo Iglesias (Unidos 

Podemos) 

Ana Blanco 

Pedro Piqueras 

Vicente Vallés 
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Serbia  

(19/04/2016) 

“Word over 

Word” 

RTS and 

CeSID 

Milenko Jovanov (Serbian 

Progressive Party) Vladimir 

Pavicevic (Coalition – 

Democrat Party, DSHV, ZZS), 

Sanda Raskovic Ivic (Dveri – 

Serbian Democrat Party), 

Borko Stefanovic (Serbia for 

All of Us) y Miroslav Parovic 

(Together for Serbia – Popular 

Alliance) 

Zoran 

Stanojevic 

Serbia  

(20/04/2016) 

“Word over 

Word” 

RTS and 

CeSID 

Zarko Obradovic (Socialst 

Party – United Serbia), 

Nemanja Sarovic (Radical 

Serbian Party), Cedomir 

Jovanovic (Alliance for a 

Better Serbia), Milica 

Djurdjevic (For Free Serbia), 

Aleksandar Stevanovic 

(Enough) 

Zoran 

Stanojevic 

Serbia  

(21/04/2016) 

“Word over 

Word” 

RTS and 

CeSID 

Aleksandar Martinovic 

(Serbian Progressive Party), 

Bojan Pajtic (Coalition – 

Democrat Party, DSHV, ZZS), 

Dusan Bajatovic (Socialst 

Party – United Serbia), 

Nemanja Sarovic (Radical 

Serbian Party), Bosko 

Obradovic (Dveri – Serbian 

Democrat Party), Boris Tadic 

(Alliance for a Better Serbia) y 

Sasa Radulovic (Enougha) 

Zoran 

Stanojevic 

Source: Prepared by the authors.  

4. Results of the comparative analysis of the debates in 2015 and 2016 in Spain 
and Serbia 
4.1. Comparison of the format of the debates 
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4.1.1. "El País Debate" 

4.1.2. “7D: The Decisive Debate” 
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4.1.3. “Head to Head 2015” 

4.1.4. “Deb4te” 

4.1.5. “Word over Word” 



ISSN 2386-7876 – © 2017 Communication & Society 30(3), 185-199 

193 

Table 2. Scheme of the debate format in Spain and Serbia 

Debate Space 

distribution 

Duration Interventions Interruptions Audience and 

questions 

El País 

debate 

Standing behind 

the pódiums 

90 

minutes 

4 thematic blocks  

2 initial minutes in 

each block 

1 golden minute 

3 advertising breaks 

Yes Audience in 

the studio 

Questions of 

the audience 

7D: The 

Decisive 

Debate 

Standing 

without a 

podium and a 

stool nearby 

120 

minutes 

3 thematic blocks 

2 advertising breaks 

“The room of time”  

1 golden minute  

Yes Audience in 

the studio 

No questions 

Head to 

Head 

2015 

Sitting behind a 

table 

120 

minutes 

 

4 thematic blocks 

1 minute to answer a 

question in each block 

2 advertising breaks 

Yes Questions of 

directors of 

Spanish 

newspapers 

No audience in 

the studio 

Deb4te Standing behind 

the podiums 

120 

minutes 

 

5 thematic blocks 

An initial question and 

2 minutes to answer it 

and a final remark of 1 

minute without 

questions 

2 advertising breaks 

Yes No questions 

and no 

audience 

Word 

over 

Word 

Standing behind 

the podiums 

75 

minutes 

3 thematic blocks 

1 minute to answer 

each topic 

1 minute to reply 

1 minute to conclude 

the block 

1 minuto to conclude 

the debate 

No No audience 

and no 

questions 

A one-minute 

survey done to 

Serbian 

citizens 

Source: Prepared by the authors.  

4.2. The topics of the programmes 
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4.3. The role of moderators 
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5. Conclusions  
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