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2. Methodology 

2.1. Objectives 
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2.2. Methods 
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2.3. Sample 

Table 1. Breakdown of professional profiles represented in 2008 and 2016 samples 

Professional profile Percentage and number 

  2008 2016 

Management (CEO, partner) 28.2% (59) 16.7% (31) 

Creativity (copywriter, creative director) 16.7% (35) 17.7% (33) 

Design (designer, web designer, copywriter/designer, photographer, 

art director) 

22.5% (47) 24.2% (45) 

Accounts (account executive, account manager) 13.9% (29) 11.8% (22) 

Planning and strategy (media planner, branding manager, PR 

professional, consultant) 

9.1% (19) 15.6% (29) 

Social media (social media manager, community manager, SEO)  4.3% (8) 

Programming (programmer, web programmer, IT specialist) 4.3% (9) 4.3% (8) 

Other (administration, production) 5.3% (11) 5.4% (10) 
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Table 2. Size of agencies employing survey respondents and their weight in sample 

Number of employees Percentage and number 

  2008 2016 

1 1.4% (3) 4.3% (8) 

2-5 20.1% (42) 31.2% (58) 

6-10 23% (48) 21% (39) 

11-20 25.8% (54) 18.8% (35) 

21-30 11.5% (24) 13.4% (25) 

30+ 18.2% (38) 11.3% (21) 

3. Results 

3.1. Areas of competence deemed most important in daily work 

Table 3. Areas of competence professionals considered most crucial in their daily work (rated 
on a scale of 1 to 5) 

Areas of competence 2016 2008 

(in order of importance) Mean±SD Rank / Mean 

1 – Creativity (the ability to come up striking and effective ideas)  3.89±0.95 1 (4.06) 

2 – Strategic planning (branding, consulting, marketing) 3.72±1.19 2 (3.57) 

3 – Digital marketing 3.63±1.12 10 (3.18) 

4 – Sales skills 3.51±1.21 5 (3.39) 

5 – Management (team management, personnel selection, 

strategic decision-making) 

3.39±1.24 6 (3.35) 
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6 – Media planning 3.17±1.24 4 (3.44) 

7 – Graphic design  3.13±1.33 3 (3.45) 

8 – Advertising copywriting 3.11±1.21 8 (3.26) 

------Mean score------- 3.01 3.17 

9 – Internal public relations (internal communications) 2.99±1.15 9 (3.21) 

10 – External public relations (publicity, media relations) 2.89±1.19 12 (2.92) 

11 - Research (advertising effectiveness, data analysis) 2.89±1.21 - 

12 - SEO/SEM  2.81±1.06 11 (2.94) 

13 – Web design 2.76±1.30 7 (3.30) 

14 – Journalistic copywriting 2.75±1.31 - 

15 – Event management 2.61±1.23 15 (2.57) 

16 - Photography 2.46±1.03 13 (2.92) 

17 – Audiovisual production 2.43±1.11 14 (2.75) 

18 – Software development 1.98±1.01 16 (2.35) 
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Table 4. Average scores (scale of 1 to 5) by area of competence and respondent profile   

Respondent profile 1 2 3 4 5 6 7 8 9 10 11 12 13 14 15 16 17 18 

Management 2.90 2.48 3.74 3.03 2.58 3.03 3.90 3.55 3.29 3.13 4.58 4.55 3.13 2.94 1.90 2.55 2.42 3.23 

Design  4.82 3.86 4.02 2.45 1.98 2.36 2.84 3.09 2.16 2.70 2.64 2.66 2.16 2.30 2.14 2.66 3.05 2.02 

Creativity  2.91 2.36 4.76 4.30 3.52 3.15 4.36 3.73 2.94 2.97 3.12 3.39 2.42 2.70 1.67 2.88 2.55 2.36 

Accounts 2.09 2.18 3.18 2.82 2.68 3.82 4.32 4.00 3.64 4.00 3.95 4.45 3.73 3.05 1.77 2.77 2.45 3.32 

Planning & strategy 2.00 2.07 3.72 3.17 3.41 4.31 4.38 4.03 3.55 2.76 3.31 3.83 2.72 2.79 1.66 1.79 1.90 3.93 

Social networks  3.00 2.00 4.13 4.63 3.88 3.88 3.63 4.63 2.63 2.50 2.75 2.88 2.13 4.13 2.00 1.50 2.63 3.63 

Programming  2.75 4.13 3.00 1.50 1.13 1.25 1.38 2.88 1.13 2.00 2.75 1.75 1.00 2.88 4.13 1.25 1.63 2.13 

Other 3.00 2.78 3.33 2.89 2.78 3.56 3.67 3.78 2.78 3.67 3.89 3.33 2.44 3.56 2.33 2.44 1.89 3.56 

Areas of competence analysed in Table 4:  

1. Graphic design  

2. Web design  

3. Creativity (ability to come up with 

striking and effective ideas)  

4. Advertising copywriting  

5. Journalistic copywriting  

6. Media planning  

7. Strategic planning (branding, consulting, 

marketing)  

8. Digital marketing (Internet, mobile, 

interactive)  

9. External public relations (publicity, 

media relations) 

 

10. Internal public relations (internal 

communications)  

11. Management (team management, 

personnel selection, strategic decision-

making)  

12. Sales skills  

13. Event management  

14. SEO/SEM  

15. Software development  

16. Audiovisual production 

17. Photography  

18. Research (advertising effectiveness, data 

analysis) 
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3.2. Intention to pursue further training over the next 5 years 

Table 5. Areas in which respondents intend to pursue further training over the next 5 years 
(degree of intention measured on a scale of 1 to 5) 

Areas of competence 

in order of perceived importance 

2016 2008 

Mean±SD Rank/Mean 

score 

1 – Digital marketing 3.64±1.08 2 (3.20) 

2 – Strategic planning (branding, consulting, marketing) 3.34±1.16 1 (3.23) 

3 – SEO/SEM 3.05±1.22 5 (2.85) 

4 – Management (team management, personnel selection, strategic 

decision-making) 

2.95±1.32 4 (3.00) 

5 – Creativity (ability to come up with striking, effective ideas) 2.87±1.26 3 (3.14) 

6 – Sales skills 2.73±1.22 8 (2.63) 

7 – Research (advertising effectiveness, data analysis) 2.65±1.25 - 

----Media---- 2.46 2.67 

8 – Layout/web design 2.37±1.26 9 (2.62) 

9 – Media planning 2.32±1.12 6 (2.76) 

10 – Advertising copywriting 2.22±1.25 10 (2.50) 

11 – Graphic design 2.20±1.18 7 (2.67) 

12 – Internal public relations (internal communications) 2.15±1.05 11 (2.48) 

13 – External public relations (publicity, media relations) 2.06±0.97 12 (2.48) 

14 – Photography 2.01±1.04 13 (2.39) 

15 – Audiovisual production 1.98±1.02 14 (2.32) 

16 – Event management 1.96±0.99 15 (2.31) 

17 – Software development 1.92±1.04 16 (2.08) 

18 – Journalistic copywriting 1.88±1.01 - 
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3.3. Respondent opinion regarding attitudinal competences 

Table 6. Respondent opinion regarding the importance of attitudinal competences in their 
daily work (rated on a scale of 1 to 5) 

Attitudinal competences 

(in order of perceived importance) 

2016 

Mean±SD 

1 – Responsibility/ Commitment to every project 4.77±0.38 

2 – Flexibility / Ability to adapt to change 4.70±0.45 

3 – Honesty / Trustworthiness 4.68±0.47 

4 – Initiative / Proactivity 4.66±0.50 

5 – Cooperation / Capacity for teamwork 4.61±0.54 

6 – Resilience / Ability to cope with stress  4.51±0.63 

7 – Loyalty / Commitment to company 4.51±0.61 

8 – Motivation to achieve goals / Continuous self-improvement  4.41±0.65 

9 – Empathy / Ability to identity with others and see things from their perspective  4.37±0.67 

----Media---- 4.40 

10 – Self-awareness / Self-control 4.21±0.75 

11 – Leadership / Ability to mobilise and motivate others 4.14±0.86 

12 – Life-work balance / Ability to balance personal and professional needs and 

commitments  

4.11±0.90 

13 – Networking / Ability to establish a network of professional contacts 3.98±0.87 

14 – Conflict resolution 3.97±0.85 
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4. Conclusions 
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5. Discussion 
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