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2.Videos at the service of communication and marketing contents 
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Table 1. Main online video typologies relating to communication and marketing 

Type of 

video 

Subtype Objective Platforms Topic 

Product / 

Service 

Product/ 

catalogue/ 

service 

Demonstration of 

products, 

services, or 

catalogues. 

Conversion. 

Web, 

audiovisual 

channel, social 

media. 

Product/service. 

Unboxing Demonstration of 

products. 

Conversion. 

Web, 

audiovisual 

channel, social 

media. 

Product. 

Demonstration Demonstration of 

products. 

Conversion. 

Web, 

audiovisual 

channel, social 

media. 

Product/service. 

Tutorial Demonstration of 

products. 

Useful 

information. 

Lead capture. 

Conversion. 

After-sales 

services. 

Web, 

audiovisual 

channel, social 

media. 

Product. 

Experience Testimonial Brand trust. 

 

Web, 

audiovisual 

channel, social 

media. 

Customers’ 

experiences.  

Professionals’ 

experiences. 

Influencer Brand trust. 

 

Web, 

audiovisual 

channel, social 

media. 

Influencers’ 

experiences. 

Useful 

information  

Informative 

branded content  

Specialised 

information. 

Web, 

audiovisual 

Specialised in the 

business area or 
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 Useful 

information. 

Brand trust. 

channel, social 

media. 

related activities. 

Webinars Specialised 

information. 

Useful 

information. 

Training. 

Brand trust. 

Audiovisual 

channel, social 

media. 

Specialised in the 

business area or 

related activities. 

Identity Current affairs Brand trust. 

Empathy. 

Web, 

audiovisual 

channel, social 

media. 

Diverse, 

corporate. 

Corporate social 

responsibility 

Brand trust. 

Empathy. 

Web, 

audiovisual 

channel, social 

media. 

Environment, 

social and 

economic action. 

Advertising  

 

 

 

 

 

 

Positive image of 

the brand and its 

products/services. 

Web, 

audiovisual 

channel, social 

media, 

television. 

Diverse, material 

(price) or 

intangible 

factors. 

Source: Prepared by the authors. 

3. Methods 
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Table 2. Brands assessed by business area 

Technology Fashion Banking Energy 

Movistar 

Jazztel 

Zara 

Bershka 

Mango 

Massimo Dutti 

Desigual 

Santander 

BBVA 

Caixabank 

Bankia 

Popular 

Sabadell 

Bankinter 

Repsol 

Iberdrola 

Gas Natural 

Fenosa 

Endesa 

Distribution Brewing Insurance Football 

El Corte Inglés 

Dia 

Mercadona 

Cruzcampo 

San Miguel 

Mahou 

Mapfre 

Mutua Madrileña 

Real Madrid 

Barcelona 

Automotive industry Security 

Seat Pr   Prosegur 

Source: Interbrand. Prepared by the authors. 
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4.Results  
 
4.1. Overall results 



 

ISSN 2386-7876 – © 2017 Communication & Society 30(1), 17-38 

25 

Chart 1. Types of videos of Spanish brands in 2015 Interbrand ranking (%) 

Source: Prepared by the authors. 

4.2. Results by sector 

4.2.1. Banking sector 
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Table 3. Types of videos of Spanish banking brands in 2015 Interbrand ranking (No./%) 

Type of video Subtype No. (Total) % 

Product/ 

Service 

 19 9 

 Product/service 

or catalogue 

12 5.7 

Unboxing 0 0 

Demonstration 0 0 

Tutorial 7 3.3 

Experience  6 2.8 

 Testimonial 6 2.8 

Influencer 0 0 

Useful 

information 

 37 17.6 

 Informative 

branded content 

 

27 

 

 

12.8 

 

Webinars 10  4.76 

Identity  93 44.3 

 Current affairs 55 

 

26.2 

 

Corporate social 

responsibility 

38 18 

Advertising  12 5.7 

Others  43 20.5 

Branded factuals  

20 

 

9.5 

Total  210 100 

Source: Prepared by the authors. 

4.2.2. Fashion sector 
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Table 4. Types of video of Spanish fashion brands in 2015 Interbrand ranking (No./%) 

Types of 

videos 

Subtypes No. (Total) % 

Product/ 

Service 

 109 72.6 

 Product/service 

or catalogue 

109 72.6 

Unboxing 0 0 

Demonstration 0 0 

Tutorial 0 0 

Experience  30 20 

 Testimonial 0 0 

Influencer  

30 

 

20 

Useful 

information 

 1 0.6 

 Informative 

branded content 

1 

 

0.6 

 

Webinars 0 

 

0 

Identity  4 2.6 

 Current affairs 4 

 

2.6 

 

Corporate social 

responsibility 

0 0 

Advertising  1 0.6 

Others  5 3.3 

Branded factuals 0 0 

Total  150 100 

Source: Prepared by the authors. 

4.2.3. Energy sector 
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Table 5. Types of video of Spanish energy brands in 2015 Interbrand ranking (No./%) 

Types of 

videos 

Subtypes No. (Total) % 

Product/ 

Service 

 14 11.6 

 Product/service 

or catalogue 

0 0 

Unboxing 0 0 

Demonstration 0 0 

Tutorial 0 0 

Experience  7 5.8 

 Testimonial 4 3.3 

Influencer 3 2.5 

Useful 

information 

 7 5.8 

 Informative 

branded content 

7 

 

5.8 

 

Webinars 0 0 

Identiy  60 50 

 Current affairs 20 

 

16.6 

 

Corporate social 

responsibility 

40 33.3 

Advertising  14 11.6 

Others  18 15 

Branded factuals  

4 

 

3.3 

Total  120 100 

Source: Prepared by the authors. 

4.2.4. Brewing sector 
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Table 6. Types of video of Spanish beer brands in 2015 Interbrand ranking (No./%) 

Types of 

videos 

Subtypes No. (Total) % 

Product/ 

Service 

 0 0 

 Product/service 

or catalogue 

0 0 

Unboxing 0 0 

Demonstration 0 0 

Tutorial 0 0 

Experience  0 0 

 Testimonial  

0 

 

0 

Influencer 0 0 

Useful 

information 

 0 0 

 Informative 

branded content 

0 

 

0 

 

Webinars 0 

 

0 

Identity  0 0 

 Current affairs 0 

 

0 

 

Corporate social 

responsibility 

0 0 

Advertising  46 51.1 

Others  44 48.8 

Branded factuals 32 35.5 

Total  90 100 

Source: Prepared by the authors. 

4.2.5. Distribution sector 

―

―
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Table 7. Types of videos of Spanish distributor brands in 2015 Interbrand ranking (No./%) 

Types of 

videos 

Subtypes No. (Total) % 

Product/ 

Service 

 17 18.8 

 Product/service 

or catalogue 

14 15.5 

Unboxing 0 0 

Demonstration 2 2.2 

Tutorial 1 1.1 

Experience  7 7.7 

 Testimonial 5 5.5 

Influencer 2 2.2 

Useful 

information 

 7 7.7 

 Informative 

branded content 

7 

0 

 

7.7 

0 

 

Webinars 0 

 

0 

Identity  8 8.8 

 Current affairs 1 

 

1.1 

 

Corporate social 

responsibility 

7 7.7 

Advertising  45 50 

Others  6 6.6 

Branded factuals 3 3.3 

Total  90 100 

Source: Prepared by the authors. 

4.2.6. Insurance sector 
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Table 8. Types of videos of Spanish insurance companies in 2015 Interbrand ranking (No./%) 

Types of 

videos 

Subtypes No. (Total) % 

Product/ 

Service 

 8 13.3 

 Product/ service 

or catalogue 

8 13.3 

Unboxing 0 0 

Demonstration 0 0 

Tutorial 0 0 

Experience  0 0 

 Testimonial 0 0 

Influencer 0 0 

Useful 

information 

 6 10 

 Informative 

branded content 

6 

 

 

10 

 

Webinars 0 0 

Identity  32 53.3 

 Current afairs 20 

 

33.3 

 

Corporate social 

responsibility 

12 20 

Advertising  10 16.6 

Others  4 6.6 

Branded factuals 0 0 

Total  60 100 

Source: Prepared by the authors. 

4.2.7. Technology sector 
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Table 9. Types of video of Spanish technology brands in 2015 Interbrand ranking (No./%) 

Types of 

videos 

Subtypes No. (Total) % 

Product  42 70 

 Product or 

catalogue 

28  

Unboxing 0 0 

Demonstration 0 0 

Tutorial 14  

Experience  0 0 

 Testimonial 0 0 

Influencer 0 0 

Useful 

information 

 2 3.3 

 Informative 

branded content 

2 

 

 

3.3 

 

Webinars 0 

 

0 

Identity  0 0 

 Current affairs 0 

 

0 

 

Corporate social 

responsibility 

0 0 

Advertising  16 26.6 

Others  0 0 

Branded factuals 0 0 

Total  60 100 

Source: Prepared by the authors. 

4.2.8. Football brands 

Table 10. Types of Spanish football brands in 2015 Interbrand ranking (No./%) 

Types of 

videos 

Subtypes No. (Total) % 

Product/ 

Service 

 3 5 

 Product/service 

or catalogue 

3 5 

Unboxing 0 0 

Demonstration 0 0 

Tutorial 0 0 

Experience  27 45 

 Testimonial 27 45 

Influencer 0 0 

Useful 

information 

 0 0 
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 Informative 

branded content 

0 

 

 

0 

 

Webinars 0 

 

0 

Identity  26 43.3 

 Current affairs 26 

 

43.3 

 

Corporate social 

responsibility 

0 0 

Advertising  1 1.6 

Others  3 5 

Branded factuals  

0 

 

0 

Total  60 100 

Source: Prepared by the authors. 

4.2.9. Security industry 

Table 11. Types of video of the Spanish security industry in 2015 Interbrand ranking (No./%) 
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Source: Prepared by the authors. 

4.2.10. Automotive sector 

Tabla 12.  Types of video of Spanish automotive brands in 2015 Interbrand ranking (No./%) 

Types of 

videos 

Subtypes No. (Total) % 

Product  8 26.6 

 Product or 

catalogue 

5 16.6 

Unboxing 0 0 

Demonstration 3 10 

Tutorial 0 0 

Experience  4 13.3 

 Testimonial 4 

 

13.3 

Influencer 0 0 

Useful 

information 

 0 0 

 Informative 

branded content 

0 

 

 

0 

 

Webinars 0 

 

0 

Identity  13 43.3 

 Current affairs 13 

 

43.3 

Corporate social 

responsibility 

0 0 

Advertising  4 13.3 

Others  1 3.3 

Branded factuals 0 0 

Total  30 100 

Source: Prepared by the authors. 
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5. Conclusions 
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