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1. Literature Review 
1.1 The impact of reporting on social issues  

1.2 Reasons for action or inaction 
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1.2.1 Psycho-physical numbing 

1.2.3 Compassion fatigue 

1.3 Journalistic practices to inspire action 
1.3.1 Shock media  
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1.3.2 Solutions journalism  
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1.4 Sex trafficking 
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2. Method 
2.1 Design 

2.2 Participants 

2.3 Stimulus materials 
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2.4 Procedure 

2.5 Independent variables 
2.5.1 News story technique  

2.5.2 News story geographic focus.  
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2.6 Dependent variables 
2.6.1 Affect 

2.6.2 Empathy.  

2.6.3 Issue understanding 

2.6.4 Behavioral intentions  

2.6.5 Behaviors  

3. Results 
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Table 1. ANOVA results for dependent variables 
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4. Discussion and conclusion 
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