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1. Introduction 
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2. Methodology 
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3. Results 
3.1. General description of the Spanish sample 
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Figure 1. Areas covered by Spanish journalists (%) (Source: own elaboration) 

 

3.2. Do journalists express criticism? 

3.3. Channels that journalists use to express criticism 
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Figure 2. Channels used by journalists to express criticism: differences between the 
international and Spanish samples (%) (Source: own elaboration) 

 

3.4. Channels used by journalists to receive criticism 
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 

 

 

 

Figure 3. Channels through which journalists rarely receive criticism: differences between the 
international and Spanish samples (%) (Source: own elaboration) 
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 

 

 

3.5. Reception of criticism 
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Table 1. Reception of criticism (means): differences between Spain and the overall sample 
(Source: own elaboration) 

 
Other media 

professionals 

Members 

of the 

public Advertisers Politicians 
Religious 

groups/leaders 
Academics/Media 

scholars 

Whole 

Sample 
2,88 2,74 1,69 1,91 1,80 2,88 

Spain 2,39 2,69 2,06 1,85 1,89 2,36 

4. Discussion 
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5. Conclusion 
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